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COLUMBUS, OH - December 18, 2017 - Ladybug Derign haz snnounced today that ite name will
change to Nolan Branding effective |mmediately. Aleng with the new loge and brand ldentity, o
mew website will be unveiled: www.nolanbranding.com.

Samantha Nolan launched Ladybug Design in 2000 a5 a corporate design firm — hence the name.
Soon after she transizoned her expertise In corporate brarding ard commuslcations Into
personsl branding. While Nolsn and her team continus to utilize design and marketing skills
while erafting interview-winaing resumes, the name Lady bug Design did net accurately eapture
the company’s fotus on personal branding, positioning, and prometion,

Samantha Noban, the team, and the main servicer of providing resumes, cover letters, than k yeu
letters, Linkedin profiles, profesvional prefestations, and career and interview ¢on g will
remaln the same. Expanded services now Include a Facebook Live Channel with free personal
Branding assistance; expanded customer service options; on-demand access to personal
randing advice in bath digital and written formans; pervices with sll
sizes; and additional partnerships with higher education Institutions and career services offlces.
The changes to company's name, website, services, and tagline — “Where Careers Take Flight*—
were all designed to more clearly communicate the company’s vision and mission of propelling
elients’ careers,

Nolan Branding will replace Ladybug Design, and the company’s previous website
[www.ladybug-derign.com) will redirect to the new website. ﬂ.‘llecml':l addreszer will alzo be
replaged to refiect the new name: ssmantha@® nolanbrandingcem:
denrsnm® polanbranding.com: and sdmin @ nolanbranding.eam. I‘m Bugi neas phons BUmber,
BBB-952-3928, will remain the same.

Samantha Nolan has led the company for over 17 years and Is regarded as one of the most
accomplished and effective perzonal bnnd'mgnpeminlhe'l.l 5. with over 9,000 clients in over
47 avanea nrd around the wosld, Nolan has er TihiE Through ber
weekly syndicated career advice column, “Dear Sam.” Eer columa s published {n major markets
across the country and reaches an nsdience of 2+ miiilon readers weekly. Working with ellests
at all stages of their careers, Nolan and her team provide unmatched expertive in caresr and
profestional development rervices. The tranzition o Nolan Branding more accurstely reflects
the compary’s care mirsion ard services; |mproves brand recognition with the “Dear Sam*
wolumn; and better captures the rich Rirtory— and future— of the company and its founder.
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